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DHL – THE LOGISTICS 
COMPANY FOR THE WORLD

About this outlook

DHL is the global market leader in the logistics 
industry and “The Logistics company for the 
world”. DHL commits its expertise in international 
express, air and ocean freight, road and rail 
transportation, contract logistics and international 
mail services to its customers. A global network 
composed of more than 220 countries and 
territories and about 275,000 employees 
worldwide offers customers superior service 
quality and local knowledge to satisfy their supply 
chain requirements. DHL accepts its social 
responsibility by supporting climate protection, 
disaster management and education.

DHL is part of Deutsche Post DHL. The Group 
generated revenue of more than 53 billion euros in 
2011.

www.dp-dhl.com

The BCC/DHL Quarterly International Trade 
Outlook sets out the opportunities and risks 
facing British companies as they trade the 
world – with a particular focus on timely 
information on dynamic new markets. It 
features the DHL/BCC Trade Confidence Index 
(TCI) which is a measure of the UK’s exporting 
health. It builds on the role of accredited 
Chambers of Commerce – the UK’s premier 
private-sector providers of international trade 
support to business – and the modelling 
expertise of Oxford Economics, who have 
provided all the economic and trade forecasts 
presented in this publication. 
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Foreword 
by John Longworth
Director General, British Chambers of Commerce

I hope you enjoy this, the revamped Quarterly International Trade Outlook. Indicators are still 
showing growth, with the Trade Confidence Index for Q3 2013 at its third-highest level on 
record. Other leading indicators are also pointing to stronger growth ahead in more parts of 
the world economy. 
However we need to remain cautious in our optimism about 
the prospects of growth in the world economy. We are faced 
with potential policy and political pitfalls, including the US 
debt ceiling, the Eurozone crisis, the “Abenomics 
experiment” in Japan, and a possible escalation of tensions in 
the Middle East. 

It is clear that a sustainable recovery will have to rely 
significantly on diversifying and restructuring our economy 
towards exports, and achieving a positive balance in our 
trade with the rest of the world. British companies have 
massive untapped potential to expand, but they need the 
right backing to help compete and penetrate into new 
expanding markets. Not only will British companies find the 
support they need to export through our Chamber Network, 

but they will also benefit from the expertise and insight we 
now offer on expanding markets around the world.  

With this in mind, we’re delighted to be working in 
partnership with UK Trade and Investment to accredit and 
develop British Chambers of Commerce in 21 key growth 
markets across the globe, with more to come. Because these 
organisations are strongly rooted in the business 
communities in their home markets, they will give exporters 
a route into fast-growing countries, allowing them to access 
specialist trade support and services globally as well as 
locally. Only by increasing the scale of support for our 
businesses and encouraging them to ‘think global’ will we 
begin to rebalance towards net exports, and build a truly 
great economy.

Foreword 
by Phil Couchman
CEO, DHL Express UK & Ireland

At DHL we strongly believe that for SMEs to successfully 
expand overseas, planning is crucial, and one means of 
international expansion for businesses is to grow using an 
export curve. This approach involves starting out by growing 
your exporting business in shared-language countries, then 
branching out into other European countries to take 
advantage of free trade agreements, and finally, reaching the 
top of the export curve by expanding into BRIC countries 
and other, more challenging markets.  This is a tried and 
tested route to steady growth that has seen global and 
sustainable expansion for the likes of internet fashion giant, 
Asos, to name one example.

 

SMEs still need guidance and support to navigate this export 
curve, and Chambers across the UK showcase the sort of 
creative and practical support that is available.  In order to 
achieve the government’s overall ambition to raise UK 
exports to £1 trillion and to get 100,000 more UK companies 
exporting we need to see more initiatives that create a single 
team from across government and industry to drive exports 
and a single UK brand identity for a particular sector of focus 
in the UK economy. There is a real commitment to 
supporting exporters old and new - and we look forward to 
helping more British SMEs to reap the rewards of 
international expansion.

The Trade Confidence Index for Q3 2013 is at its third-highest level on record, proof that 
exports are still in a strong position. Even more promising is the fact that business requests for 
export documentation are currently up by nearly 4% on the same time last year. These 
consistently strong figures are being firmly driven by a thriving community of independent 
exporters growing in confidence and benefiting from an overseas appetite for ‘Brand Britain’. 
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•	 The index number used to calculate the volume of trade documents administered by Chambers of 
Commerce across the UK now stands at 116.32. This represents a fall of 1.5% on the last quarter 
and a rise of 3.7% on the same quarter in 2012.

•	 Although the index fell, it is the third-highest figure on record. The highest was seen in Q2 2013.

DHL/BCC Trade Confidence Index (TCI)

----Recession---- 
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Con�dence levels

•	 Confidence levels amongst exporters continued to increase on the quarter, as a result of a 
noticeable improvement in manufacturers’ confidence that turnover will improve. Confidence 
levels continue to remain high by historical standards. 

EXPORT INDEX OVER THE PAST YEAR

Q3 12 Q4 12 Q1 12 Q2 13 Q3 13

112.16 113.75 114.84 118.12 116.32

The DHL/BCC Trade Confidence Index is a measure of the UK’s exporting health. By analysing trends
in trading activity and key factors of exporting firms’ performance, the TCI gives a truly comprehensive
picture of the UK’s internationally-trading business community. The TCI is generated from two data 
sources: the BCC’s Quarterly Economic Survey (Confidence Indicator) and data generated from 
exporting activity that requires supporting documentation (Volume of export documentation).

CONFIDENCE INDICATOR

Q3 2013

Many types of exports require supporting and commercial documentation. Chambers of Commerce administer 
documentation required for exports outside the EU and have amassed a significant dataset around UK goods exports as a 
result. The TCI uses data collected from this process to show both an index of documentation and regional comparisons of 
exporting activity. (Further details can be found in the methodology on page 26).
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Export index

•	 Volume of trade documents issued is at the third-highest figure on record.

•	 The index number used to calculate the volume of trade documents administered by Chambers of 
Commerce across the UK now stands at 116.32.

Percentage Change (%)

Index number 
2007=100

Recent quarter 
compared to last year

Recent quarter on 
previous quarter

Volume index
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Regional comparison - export index 

 

% change quarter-on-quarter (Q3 2013 on Q2 2013) and change on the same quarter a year previously (Q3 2013 on Q3 2012)

National

There was a slight fall in the volume of trade documents issued on the quarter. The index now stands at 116.32. This represents 
a decrease of 1.5% on Q2 2013, and an increase of 3.7% on the same quarter in 2012. The previous highest level was 118.12 in Q2 
2013.

Regional

There was a mixed picture across all regions compared with Q2 2013. The highest was recorded in Northern Ireland (up 21.4%). 
This was followed by the East Midlands (up 11.57%), Scotland (up 9.29%) and Yorkshire & Humber (up 1.76%). The biggest fall 
was in the South West (down 10.88%), this was followed by the West Midlands (down 7.17%), the North West (down 7.09%), 
Wales (down 5.02%), the East of England (down 3.17%), London (down 3.04%) and the South East (down 0.21%). 

Q3 2013
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Export and confidence balances

Export orders fell slightly for both 

manufacturing and service firms

• The export order balance fell by two points in 

the third quarter of 2013 to reach +35%. Despite 

this, the balance is the second highest figure on 

record. The previous highest figure of +37% was 

recorded in the last quarter (Q2 2013).

• Further breakdown of the export orders balance 

reveals that 44% of exporters reported that their 

export orders increased in Q3 2013. 9% of 

respondents stated that they decreased, and 47% 

stated that orders remained constant.-40
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Export Sales

Export sales 

Export sales indicator remained the same in the 

third quarter of 2013

• The export sales balance remained the same in 

the third quarter of 2013 at +38%, as shown in the 

graph on the left. 

• Further breakdown of the export sales balance 

reveals that 46% of exporters reported that their 

export orders increased in Q3 2013. 8% of 

respondents stated that they decreased, and 46% 

stated that orders remained constant.
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Profitability confidence

Increase in share of firms who expect 

profitability to improve

• Exporters’ confidence that their profitability will 

improve over the next twelve months remained 

high by historical standards. For the second 

quarter in a row the profitability confidence 

balance increased. In the latest quarter the 

balance increased by eleven points to +42%.

• Further breakdown of the profitability 

confidence balance reveals that 55% of exporters 

reported they were confident about a future 

increase in profitability.

Q3 2013
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Economy
Global 
GDP in the Eurozone grew by 0.3% in Q2 2013. This is the 
first quarterly growth since the Eurozone slipped into 
recession in Q4 2011. The ensuing recession of six quarters 
was the longest since the euro currency was launched in 
1999. France’s economy grew by 0.5% and Germany’s GDP 
also grew by 0.7%. The figures will be greeted with a sigh of 
relief by Europe’s policymakers, who have spent nearly four 
years grappling with a debt crisis which threatened the 
future of the euro.

UK 
The UK’s GDP increased by 0.7% in Q2 2013. UK GDP grew 
by 0.7% over Q2 2013. Annual growth in Q2 2013 was 1.3%, 
compared with 1.5% previously estimated. All four main 
sectors, agriculture, production, construction and services 
expanded in Q2 2013 compared with Q1 2013; the last time 
that all four industries experienced growth was in Q3 2010.      

Trade
Global 
World trade grew by 0.6% in Q2 2013. Volume of world 
trade grew by 0.6% in the latest quarter compared to 0.9% in 
the first quarter of 2013. Export growth in advanced 
economies and import growth in emerging economies 
remained positive during the quarter, supporting the overall 
growth in world trade. 

UK 
Data for the UK’s trade performance in the latest quarter 
showed growth in both imports and exports. Although the 
focus of UK trade is shifting away from the Eurozone, the 
Eurozone remains an important trade partner for the UK. In 
Q2 2013, total exports increased by £2.5 billion (3.3%) to 
£78.4 billion, and total imports increased by £1.6 billion 
(1.6%) to £103.7 billion. 

Recent performance

The latest BCC forecasts expect exports will grow by 2.1% 
while imports will grow by 3% this year. In 2014, exports are 
expected to grow by 3.7% with imports increasing by 3.3%.

UK 
EXPORTS

+2.4%

BCC forecasts

Outlook

Economy
The global economy continues to grow at a modest pace. Europe has emerged from its longest recession, US growth remains 
stable, and the major emerging markets face slower growth. Meanwhile global financial markets have experienced 
considerable volatility, owing to prospective changes in US monetary policy, a new policy in Japan, and instability in China’s 
banking system.

Trade
Global 
A small pickup in world trade volume growth to 3.3% is 
forecast for 2013 up from 2.0% in 2012. Exports from 
developed economies should increase by 1.4% while those of 
developing economies (including the Commonwealth of 
Independent States) should rise 5.3%. 

UK 
The BCC forecast for the net trade balance in goods & 
services is -1.5% of GDP in 2013, falling slightly to -1.3% of GDP 
in 2014, and -1.2% of GDP in 2015.  We expect the trade deficit 
in goods & services to continue narrowing in the next few 
years, with most of the improvement coming from trade in 
services. Though progress will be slow, it is realistic to expect 
that the trade deficit will be eliminated before the end of the 
decade.

Q3 2013

UK 
IMPORTS

+0.3%

2013



8

Country factsheets               
that will feature over the 
course of the year.

Factsheets

The dynamics of the global economy have changed with a new set of fast-growing markets 
challenging the position of the established advanced economies. The map below outlines 
24 priority markets which are becoming more important in terms of their growth potential and 
global influence. These countries have been identified to have strong growth prospects and 
strategic importance for business. 

8
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Q1 Q2 Q3 Q4

USA Eurozone Thailand Malaysia

Japan India Hong Kong Romania

China South Africa Poland Nigeria

Brazil Russia UAE Indonesia

Qatar Mexico Colombia Singapore

Turkey Saudi Arabia South Korea Vietnam

This publication series will present facts and figures in an ‘at-a-glance’ factsheet for each  
country. These factsheets will be a great resource for businesses seeking to trade, with concise  
and easy-to-digest information on the economic outlook, sector growth, trade outlook and 
opportunities for UK businesses within those markets.

Please visit our dedicated international trade website to access additional information on  
trade related information, and online versions of the factsheets.

www.exportbritain.org.uk

9
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Thailand is the second-largest economy in Southeast Asia, after Indonesia. Despite this, Thailand ranks 
midway in the wealth spread of Southeast Asia as the fourth-richest nation according to GDP per 
capita, after Singapore, Brunei and Malaysia. The economy of Thailand is an emerging economy which 
is heavily export-dependent, with exports accounting for more than two thirds of gross domestic 
product (GDP).

Source: Oxford Economics

Economic snapshot (% annual growth rate)

As China continues to rebalance the economy away from a 
reliance on exports, growth in countries – such as Thailand – 
that have come to rely heavily on trade with China will be 
affected. After the rebound in 2012, economic growth is 
expected to moderate to about 5% this year and next, the pace 
seen in the three years leading up to the global financial crisis.

Economic outlook

The main destinations for Thailand’s exports are the rest of 
Asia and the US. Although traditionally Thailand’s major 
markets have been North America, Japan and Europe, 
economic recovery witnessed by Thailand’s regional trading 
partners also helped boost growth in Thailand’s exports. The 
country has also increased its exports in some of its non-
traditional export markets, including India, China and the 
Middle East. To help increase the value of its exports, 
Thailand has negotiated free trade agreements with 
Australia, China, India, Japan, New Zealand and ASEAN.

Trade outlook

Thailand

Strengths
Automotive industry. 
Member of the World Trade Organization.

Weaknesses
Little economic investment in infrastructure outside of 
tourist zones.

Opportunities
Eco-friendly car industry. 
Advocate of the free enterprise system.

Threats
Corruption. 
Shortage of skilled labour.

SWOT analysis

Capital: Bangkok 
Largest city: Bangkok 
Administrative divisions: 76 provinces  
Currency: Baht (THB) 
Area: 513,120 km2 
Population: (2012) 66,720,153 
Calling code: +66 
Official language: Thai

Ease of trading across borders  
Importing a standard container of goods into Thailand requires

Source: The World Bank, Trading Across Borders: Doing Business 2013

5
DOCUMENTS

£465
DAYS

13

2011 2012 2013-16

GDP 0.1 6.5 4.5

Export of goods and services 9.5 3.1 6.1

Import of goods and services 13.7 6.2 6.3

Inflation 3.8 3 2.4

Short-Term interest rates (%) 3.3 2.9 3.7

Exchange Rate (Per £) 48.25 48.34 51.10

Population 0.6 0.5 0.5

Unit labour cost 3.0 1.8 -0.3
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Opportunities for UK businesses 
Thailand’s economic growth has created opportunities for British businesses in a number of 
infrastructure sectors, including electrical power, telecommunications, and renewable energy. 
Opportunities for UK businesses also exist in cosmetics, security equipment, food supplements, 
educational services, automotive accessories, defence equipment, broadcast equipment, food 
processing and packaging equipment and environmental technology. 

How UK exports to Thailand compare Thailand’s trade with the UK  
UK exports to Thailand (2012) - by major product groups

 Food, beverages & tobacco

 Crude materials & fuel

 Chemicals and related products

 Manufactured goods

  Machinery and transport  
equipment

 Commodities

(Total value £2bn)

Sectors to watch:

•  Utilities  
•  Motor vehicles 
•  Beverages

Manufacturing

•  Electronic components 
•  Machine tools  

Sector segmentation growth

 Agriculture, forestry & fisheries

 Construction

 Financial & business services

  Industrial production,  
excluding construction

 Information & communications

 Manufacturing

 Public services

 Retails & wholesale distribution

Forecast for Thailand’s industrial structure (2021) -  
Output, value-added, real, % of GDP

8% 4%
9%

42%

35%

7%

2%

36%

2%

7%

2%

29%

11%

Source: Oxford EconomicsSource: Eurostat

Source: Oxford Economics

DHL Express Customs tip: 

When shipping personal items or items for exhibition to Thailand, the recipient must provide a copy of 
their passport or Thai identification card to register with Thai Customs for clearance. The Deminimus 
value is 1,000 THB and duties and taxes are calculated using the cost, insurance and freight (CIF) value. 
Imports of products such as food, cosmetics and medical items may require an import licence from the 
Food and Drug Administration (FDA). 

There are four categories for Customs Clearance in Thailand:                                                                                                 
1)  Documents = Informal Clearance                                                                                                                                       
2)  Shipments under 1,000 THB = Informal Clearance                                                                                                               
3)  Shipments under 40,000 THB = Informal Clearance                                                                                                                    
4)  Shipments over 40,000 THB = Formal Clearance 

Source: The World Bank, Trading Across Borders: Doing Business 2013
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Hong Kong

Capital:  None, as Hong Kong is a Special Administrative 
“Region” of China 
Administrative divisions: 18 districts 
Currency: Hong Kong dollar (HKD) 
Area: 1,104 km2 
Population: (2012) 7,061,200 
Calling code: +852 
Official language: English, Mandarin Chinese, Cantonese

Hong Kong, a major trading and financial hub in Asia, is also an important gateway into the Chinese 
market and the rest of Asia. It is a major capitalist service economy characterised by low taxation and 
free trade. The economy has been moving up the value chain, shifting towards higher value-added 
services and more knowledge-based activities. Hong Kong has its own government and legal system 
that strongly differentiates it from the People’s Republic of China. The Hong Kong dollar is the eighth 
most traded currency in the world, according to the Bank of International Settlements. 

Source: Oxford Economics

Economic outlook 
Hong Kong’s economy grew moderately by 2.9% in the 
second quarter of 2013 compared to the previous quarter.  
Domestic demand continued to drive growth, while the 
external sector was still constrained by an unsteady global 
economic environment. The domestic sector is expected to 
remain resilient, with local consumption supported by 
favourable job and income conditions. Ongoing 
infrastructure works and a thriving inbound tourism should 
provide support to the local economy. Hong Kong’s GDP 
growth forecast for 2013 is 3.1% with 4% in 2014.

Trade outlook 
China will remain the most important trade partner in the 
medium term. However, as Hong Kong begins to 
geographically diversify its trade patterns, exports to China 
are expected to slow. A number of large developed 
economies, such as Japan, the US and Germany will continue 
the trade flowing through Hong Kong. However, these 
economies will not be the main drivers of future growth. 
Rather, emerging Asia will be the most dynamic source of 
growth in goods trade for Hong Kong. Exports to Vietnam, 
India, the Middle East and North Africa region are expected 
to provide Hong Kong with new opportunities for growth.

Ease of trading across borders  
Importing a standard container of goods into Hong Kong 
requires

Source: The World Bank, Trading Across Borders: Doing Business 2013

4
DOCUMENTS

£350
DAYS

5

Strengths
Leading financial hub. 
Strategically located for business in Asia. 
Strong infrastructure.

Weaknesses
High labour costs. 
Limited land and space.

Opportunities
Low-and-simple-tax regime. 

Threats
Slowdown in China. 

Economic snapshot (% annual growth rate)

SWOT analysis

2011 2012 2013-16

GDP 4.9 1.5 3

Export of goods and services 4.8 2.6 7.6

Import of goods and services 5.6 3.6 8

Inflation 5.3 4.7 2.9

Short-Term interest rates (%) 0.4 0.4 0.7

Exchange Rate (Per £) 12.01 12.23 11.62

Population 0.7 0.7 0.7

Unit labour cost -3.6 2.6 -2.7
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Opportunities for UK businesses 
With £29 billion of investment scheduled until 2016 across a number infrastructure projects, Hong 
Kong offers great opportunities for UK businesses. The infrastructure projects in particular offer 
opportunities in design, engineering, and construction related services as well as a vast array of supply 
chain opportunities for small and medium-sized firms. Other sectors that offer great opportunity 
include healthcare and green sectors.

 Food, beverages & tobacco

 Crude materials & fuel

  Chemicals and related 
products

 Manufactured goods

  Machinery and transport  
equipment

 Commodities

(Total value £5.5bn)

1%

30%

44%

13%
7%

5%

3%

28%

3%
1%

28%
28%

9%

UK exports to Hong Kong (2012) - by major product groups
How UK exports to Hong Kong compare Hong Kong’s trade with the UK

Sectors to watch:

•  Electronics & components 
•  Utilities 
•  Computers & office equipment

Manufacturing

•  Aerospace, ships 
•  Repair & installation of machinery

Sector segmentation growth
Forecast for Hong Kong’s industrial structure (2021) -  
Output, value-added, real, % of GDP

Source: Oxford EconomicsSource: Eurostat

Source: Oxford Economics

 Agriculture, forestry & fisheries

 Construction

 Financial & business services

  Industrial production,  
excluding construction

 Information & communications

 Manufacturing

 Public services

 Retails & wholesale distribution

DHL Express Customs tip: 

Hong Kong is a free port and therefore does not levy any duty on imports or exports and does not 
charge sales tax or other import charges. However, there are regulations on shipping certain items. For 
example, when shipping textiles, the invoice must indicate the HS code, dimensions, quantity, type and 
composition of the product. Leather goods must state the type of leather and commodity. A licence is 
also required to import certain commodities into Hong Kong, including telecommunication equipment, 
alcohol, tobacco and fabrics manufactured in Mainland China.  
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Poland

Capital: Warsaw 
Largest city: Warsaw 
Administrative divisions: 16 counties  
Currency: Złoty (PLN) 
Area: 312,679 km2 
Population: (2010) 38,544,513 
Calling code: +48 
Official language: Polish

Currently, Poland has one of the fastest-growing economies in the EU. Having a strong domestic 
market, low private debt, a flexible currency, and not being dependent on a single export sector, 
Poland is the only European economy to have avoided the recession of 2009. Although the Polish 
economy is currently undergoing rapid economic development, there are many challenges ahead. The 
most notable task on the horizon is the preparation to meet the strict economic criteria for entry into 
the Eurozone. According to the Polish foreign minister the country could join the Eurozone before 
2016.

Source: Oxford Economics

Economic snapshot (% annual growth rate)

Economic outlook 
According to the preliminary estimate, GDP grew by 0.4% on 
the quarter in Q2. The recent improvement in conditions has 
centred on the manufacturing sector, with Polish firms taking 
advantage of the slightly less depressed situation in the 
Eurozone. Modest upward revisions to back data, together 
with recent positive surprises from the latest monthly 
indicators, have raised the forecast for growth in 2013 to 1.1% 
(from 0.9% previously) and to 2.4% in 2014.

Trade outlook 
The bulk of Poland’s goods exports will continue to be bought 
by large European countries like Germany, France and the UK 
as a result of the EU single market. However, although they are 
likely to remain a small proportion of total exports, the most 
dynamic trade relations will be with emerging Asia. This is 
forecast to be the case both in the short term, as the Asian 
economy recovers from its recent slowdown. China is 
anticipated to displace the US’s position among Poland’s 
principal non-EU export destinations in the longer term.

Ease of trading across borders  
Importing a standard container of goods into Poland requires

Source: The World Bank, Trading Across Borders: Doing Business 2013

5
DOCUMENTS

£637
DAYS

16

Strengths
Strong GDP growth. 

Weaknesses
Lack of transparency in government regulation. 
High inflation.

Opportunities
Infrastructure development. 

Threats
Deepening of the Eurozone crisis.

SWOT analysis

2011 2012 2013-16

GDP 4.5 2.0 2.6

Export of goods and services 7.9 1.9 5.6

Import of goods and services 5.5 -1.8 4.6

Inflation 4.2 3.7 2.1

Short-Term interest rates (%) 4.8 3.9 3.5

Exchange Rate (Per £) 5.28 4.89 4.86

Population 0.4 0.1 0

Unit labour cost -4.2 -3.6 1.4
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1% 6%

25%

25%

38%

5%

2%

29%

4%

9%

14%

21%

15% 6%

Opportunities for UK businesses 
One of the main reasons why investors tend to choose Poland is its location at the very heart of 
continental Europe, part of the trans-European road network and easy access to 250 million 
consumers within a radius of 1000 kilometres. Poland is a significant market of 38 million consumers 
offering opportunities for UK businesses in particular opportunities within the following sectors, 
engineering, electronics, software, life sciences, transport, retail, food and environmental sectors.

How UK exports to Poland compare Poland’s trade with the UK 
UK exports to Poland (2012) - by major product groups

Sectors to watch:

•  Food 
•  Utilities                                                                      
•  Metal products

Manufacturing

•  Computers & office equipment  
•  Medical & surgical equipment 

Sector segmentation growth
Forecast for Poland’s industrial structure (2021) -  
Output, value-added, real, % of GDP

Source: Oxford EconomicsSource: Eurostat

Source: Oxford Economics

 Agriculture, forestry & fisheries

 Construction

 Financial & business services

  Industrial production,  
excluding construction

 Information & communications

 Manufacturing

 Public services

 Retails & wholesale distribution

DHL Express Customs tip: 

Trading within the European Union is a simple process due to the free trade agreement that allows goods 
to cross country borders without charges being applied. Located at the heart of Europe, and as a 
member of General Agreement on Tariffs and Trade (GATT), the World Trade organization (WTO) and 
the European Union, there is no customs clearance required in Poland and goods can move in or out 
freely, between any EU country.

 Food, beverages & tobacco

 Crude materials & fuel

  Chemicals and related 
products

 Manufactured goods

  Machinery and transport  
equipment

 Commodities

(Total value £3.4bn)



16

United Arab Emirates (UAE)

Capital: Abu Dhabi 
Largest city: Abu Dhabi 
Administrative divisions: 7 Emirates 
Currency: UAE dirham (AED) 
Area: 83,600 km2 
Population: (2012) 8,264,070 
Calling code: +971 
Official language: Arabic

The UAE comprises of seven Emirates namely, Dubai, Abu Dhabi, Sharjah, Fujairah, Ras Al-Khaimah, 
Umm Al-Quwain and Ajman, each having its own rules and regulations. A massive construction boom, 
an expanding manufacturing base, and a thriving services sector are helping the UAE diversify its 
economy. Nationwide, there is currently $350 billion worth of active construction projects. The UAE’s 
strategic plan for the next few years focuses on diversification and creating more opportunities for 
nationals through improved education and increased private-sector employment.

Source: Oxford Economics

Economic snapshot (% annual growth rate)

Economic outlook 
The UAE’s economic growth may slow to 3.4% this year from 
3.9% in 2012. The budget surplus will remain at 5.7% of GDP. 
About 80% of the nation’s revenues are generated by 
hydrocarbon-related industries. The risks of the region being 
affected by the external situations fell substantially, thanks to 
the robust growth of the non-oil economic sectors and the 
successful efforts of Dubai and Abu Dhabi to diversify the 
base of economic growth. 

Trade outlook 
The UAE’s exports will continue to be dominated by petroleum 
and related products, with exports forecast to grow strongly 
to rapidly growing emerging markets that are heavy energy 
consumers such as India and China. Turkey and Poland will 
continue to post good export growth. In addition to the main 
Asian economies, UAE exports will also rise strongly to those 
economies with large populations and with an associated 
heavy demand for energy, including Brazil and Egypt. On the 
import side, India and Turkey will be the two fastest-growing 
trade partners.

Importing a standard container of goods into the UAE 
requires

Ease of trading across borders 

Source: The World Bank, Trading Across Borders: Doing Business 2013

5
DOCUMENTS

£366
DAYS

7

Strengths
Hydro-carbon rich country. 
Dubai International Financial Centre.

Weaknesses
Dependence on oil. 
Inflation pressures.

Opportunities
Enterprise free zones - goods for re-export or transhipment 
enjoy a 100% duty exemption.

Threats
Oil price changes. 
High government debt.

SWOT analysis

2011 2012 2013-16

GDP 3.9 4.4 3.9

Export of goods and services 19.7 10.1 5.1

Import of goods and services 18.7 16.6 9.5

Inflation 0.9 0.7 9.6

Exchange Rate (Per £) 5.68 5.80 5.50

Population 2.3 2.2 2

Unit labour cost 5.0 5.8 19
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 Food, beverages & tobacco

 Crude materials & fuel

  Chemicals and related 
products

  Manufactured goods

  Machinery and transport  
equipment

 Commodities

(Total value £4.9bn)

 Agriculture, forestry & fisheries

 Construction

 Financial & business services

  Industrial production excl. 
construction

 Information & communications

 Manufacturing

 Public services

 Retail & wholesale distribution

9%

5%

26%

59%

0%1%

42%

5%

10%

16%

9%

7%

11%
0.5%

Opportunities for UK businesses 
The UAE offers unique investment opportunities, with a wide range of financial incentives to 
international investors. Each of the seven Emirates possesses unique economic features, and the 
ability to attract foreign investments in various sectors. Particular sectors of opportunity for UK 
businesses include: renewable energy, pharmaceutical, education and knowledge industries, 
technology, financial services, electronics and engineering.

How UK exports to the UAE compareUAE’s trade with the UK 
UK exports to the UAE (2012) - by major product groups

Sectors to watch:

•  Extraction 
•  Utilities

Manufacturing

•  Electrical equipment 
•  General purpose machinery

Sector segmentation growth 
Forecast for UAE’s industrial structure (2021) -  
Output, value-added, real, % of GDP

Source: Oxford EconomicsSource: Eurostat

Source: Oxford Economics

DHL Express Customs tip: 

When importing into the United Arab Emirates (UAE), there is no sales tax applicable. However, 
commercial importers must provide their importer code for Customs clearance and a certificate of origin 
is required for shipments with a declared value above 50,000 AED. The Deminimus value is 270 USD 
(1,000 AED), with the valuation calculated using the cost, insurance and freight (CIF) value. This means 
that the import duty and taxes payable are calculated on the complete shipping value. Invoices must 
show tariff codes, a detailed description and the country of origin, plus original invoices are mandatory 
for shipments delivered to Dubai free zone addresses.
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Colombia

Capital: Bogotá, D.C. 
Largest city: Bogotá, D.C. 
Administrative divisions:  32 departments 
Currency: Peso (COP) 
Area: 1,141,748 km2 
Population: (2012) 47,072,915 
Calling code: +57 
Official language: Spanish

Colombia’s consistently sound economic policies and aggressive promotion of free trade agreements 
in recent years has helped the economy grow. Colombia depends heavily on oil exports, making it 
vulnerable to a drop in oil prices. Principal trading partners are the US, the European Union, Venezuela 
and China. Although Colombia still faces challenges, including infrastructure deficiencies and income 
inequality, the country of 47 million people boasts a growing economy with investment grade status 
and a rising middle class.

Economic outlook 
Colombia’s economy picked up speed from Q1; with the 
central bank recently estimating growth was around 3.4% in 
Q2, based on rising output of oil, minerals and coffee. 
Consumer confidence and retail sales also improved in the 
period. The economy was affected by falling oil prices in the 
first half of the year, but will be supported by an increase in 
government spending. Steady progress is expected for the 
rest of the year with growth of 3.2% forecasted for this year 
and 4% in 2014. 

Trade outlook 
Colombian exports have grown rapidly in recent years, 
boosted by a combination of more external markets and 
significant increases in the sales of raw materials such as oil 
and coal. Furthermore, measures taken by Colombia in 
foreign trade, through free-trade agreements concluded in 
the past and being negotiated now, are steps in the right 
direction. Latin America and the Caribbean are prominent 
trade partners, with the US, Spain and Portugal also featuring 
highly.

Ease of trading across borders 
Importing a standard container of goods into Colombia 
requires

6
DOCUMENTS

£1750
DAYS

13

Strengths
Sound financial policies. 
Oil exports.

Weaknesses
Vulnerability to international commodity prices. 
Unemployment.

Opportunities
Free trade agreements. 
 

Threats
Poor infrastructure.                                                                                           
Internal security. 
 

Source: The World Bank, Trading Across Borders: Doing Business 2013

Economic snapshot (% annual growth rate)

Source: Oxford Economics

SWOT analysis

2011 2012 2013-16

GDP 6.6 4 3.9

Export of goods and services 12.9 5.3 3.1

Import of goods and services 21.2 8 4.3

Inflation 3.4 3.2 3

Exchange Rate (Per £) 3003.61 2795.41 3364.64

Population 1.3 1.3 1.2

Unit labour cost -0.5 -4.9 -2.0
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 Food, beverages & tobacco

 Crude materials & fuel

  Chemicals and related  
products

  Manufactured goods

  Machinery and transport  
equipment

 Commodities

(Total value £0.3bn)

Sectors to watch:

•  Food 
•  Refined petroleum products 
•  Utilities

Manufacturing

•  Medical & surgical equipment  
•  Shipping 

9%
1%

18%

40%

32%

0%

30%

3%

7%

20%

12%

13%

9% 6%

Opportunities for UK businesses 
Given Colombia’s expanding energy sector and a number of major infrastructure projects coming on line, 
many opportunities exist for UK businesses. Colombia has more than doubled its spending on 
transportation infrastructure from $1.6 billion in 2010 to $3.3 billion in 2012, and aims to reach 3% of GDP, 
or approximately $10 billion, by 2014.  A broader infrastructure development programme will create 
enormous opportunities for companies involved in the construction of highways, ports, and airports.

How UK exports to Colombia compare Colombia’s trade with the UK
UK exports to Colombia (2012) - by major product groups

Sector segmentation growth
Forecast for Colombia’s industrial structure (2021) -  
Output, value-added, real, % of GDP

Source: Eurostat Source: Oxford Economics

Source: Oxford Economics

 Agriculture, forestry & fisheries

 Construction

 Financial & business services

  Industrial production excl. 
construction

 Information & communications

 Manufacturing

 Public services

 Retail & wholesale distribution

DHL Express Customs tip: 

Colombian Customs require all invoices to be declared in USD. Importers must be registered under the 
Registro Único Tributario (RUT) and as there is no minimum threshold in Colombia, duties and taxes are 
levied on all imports, regardless of their value. The commercial invoice must declare the complete shipper 
and recipient details, Incoterms® 2010 rules, currency of origin, date and invoice number. 
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South Korea

Capital: Seoul 
Largest city: Seoul 
Administrative divisions: 8 provinces 
Currency: South Korean won (KRW) 
Area: 100,210 km2 

Population: (2012) 50,004,441 
Calling code: +82 
Official language: Korean 

Over the past four decades South Korea has demonstrated incredible growth and global integration 
to become a high-tech industrialised economy. In 2004, South Korea joined the trillion-dollar club of 
world economies, and is currently the world’s twelfth largest economy. Following the Asian financial 
crisis South Korea adopted numerous economic reforms, including greater openness to foreign 
investment and imports. The South Korean economy’s long-term challenges include a rapidly ageing 
population, inflexible labour market, and a heavy reliance on exports.

Source: Oxford Economics

Economic snapshot (% annual growth rate)

Economic outlook 
GDP growth exceeded expectations in Q2, rising by 1.1%, the 
largest increase in over two years. The rise was driven by a 
surge in spending by the new government. Export volumes 
increased modestly but at a faster pace than imports. While 
the economy is being supported by expansionary monetary 
and fiscal policy, as well as low inflation, it is currently being 
held back by subdued global trade flows, high levels of 
uncertainty, weak business investment and low levels of 
consumer spending. However, over time these headwinds 
will gradually ease, with growth of 2.2% expected this year.

Trade outlook 
South Korea’s export-driven economy has recently been hit by 
sluggish demand from debt-hit Europe and its biggest trading 
partner China. Exports unexpectedly shrank year-on-year for 
two straight months in March and April. Despite recent 
improvement the Chinese economic outlook is weaker than six 
months ago. This implies weaker prospects for regional trade. 

Ease of trading across borders 
Importing a standard container of goods into South Korea 
requires 

Source: The World Bank, Trading Across Borders: Doing Business 2013

3
DOCUMENTS

£432
DAYS

7

Strengths
Fourth-largest economy in Asia. 
Export driven.

Weaknesses
Ageing population. 
Inflexible labour markets.

Opportunities
Production focused on electronics, automobiles, ships, 
machinery, petrochemicals and robotics.

Threats
North/South relations.

SWOT analysis

2011 2012 2013-16

GDP 3.7 2.0 3.2

Export of goods and services 9.1 4.2 7

Import of goods and services 6.1 2.5 7.3

Inflation 4.0 2.2 2.3

Short-Term interest rates (%) 3.6 2.9 3.6

Exchange Rate (Per £) 1780.80 1689.41 1668.98

Population 0.3 0.3 0.2

Unit labour cost -1.2 -1.1 0.3
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Opportunities for UK businesses 
South Korea’s 50 million strong domestic population offers UK businesses numerous and varied 
opportunities. The opportunities lie within financial and legal services, food and drink (whisky and 
other alcoholic beverages), pharmaceuticals, high-end fashion and textiles and construction.

How UK exports to South Korea compare South Korea’s trade with the UK 
UK exports to South Korea (2012) - by major product groups

Sectors to watch:

•  Utilities 
•  Iron & steel

Manufacturing

•  Aerospace 
•  Electronics

Sector segmentation growth
Forecast for South Korea’s industrial structure (2021) -  
Output, value-added, real, % of GDP

Source: Oxford EconomicsSource: Eurostat

Source: Oxford Economics

 Agriculture, forestry & fisheries

 Construction

 Financial & business services

  Industrial production excl. 
construction

 Information & communications

 Manufacturing

 Public services

 Retail & wholesale distribution

DHL Express Customs tip: 

The UK has a free trade agreement with South Korea that allows certain products to be cleared with a 
reduced or full duty exemption. In general, shipments with a product cost, insurance and freight (CIF) 
value up to KRW 150,000 are exempt from duty and VAT, if the total cost is above this, charges will be 
applied. If a shipment exceeds USD 2,000, South Korean Customs will require an explanation letter from 
the recipient to explain the purpose of the import.
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Overview of trade agreements

EU and Customs union: 
Andorra - Monaco - San Marine - Turkey - French Guiana

European Economic Area: 
Norway - Iceland - Lichtenstein

Countries with which the EU has concluded preferential trade agreements: 
Mexico - Chile - Colombia - Peru - Costa Rica - El Salvadore - Guatemala - Nicaragua - Honduras - Morocco - Algeria - 
Tunisia - Egypt - Jordan - Israel - Occupied Palestinian Territory - Lebanon - Syria - Former Yugoslav Republic of 
Macedonia - Albania - Serbia - Montenegro - Bosnia-Herzegovina - Croatia - Switzerland - South Africa - Republic of 
Korea (South Korea) - Antigua* - Barbuda* - Belize* - Bahamas* - Barbados* - Dominica* - Dominican Republic* - 
Granada* - Guyana* - Haiti* - Jamaica* - Papua New Guinea* - St Kitts and Nevis* - St Lucia* - St Vincent and the 
Grenadines* - Seychelles* - Suriname* - Trinidad and Tobago*

22

Source: European Commission
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Countries with which the EU is currently negotiating preferential trade agreements: 
Canada - India - Singapore - Malaysia - Ukraine - Brazil - Argentina - Uruguay - Paraguay - Saudi Arabia - Botswana* -  
Cameroon* - Ivory Coast* - Kuwait - Qatar - United Arab Emirates - Fiji* - Oman - Bahrain - Libya - Cook Islands* - Kiribati 
- Lesotho* - Swaziland* - Madagascar* - Mauritius* - Mozambique* - Marshall Islands* - Micronesia* - Nauru* -  
Samoa* - Solomon Islands* - Timor Leste* - Tonga* - Tuvalu* - Vanuatu* - Angola* - Namibia* - Comoros* - Djibouti* - 
Eritrea* - Etheopia* - Malawi* - Sudan* - Zambia* - Burundi* - Kenya* - Rwanda* - Uganda* - Tanzania* - Central African 
Republic* - Chad* - Congo* - Democratic Republic of Congo* - Equatorial Guinea* - Gabon* - Sao Tome and Principe* - 
Benin* - Burkina Faso* - Cape Verde* - Gambia* - Ghana* - Guinea* - Guinea-Bissau* - Liberia* - Mali* - Mauritania* - Niger* 
- Nigeria* - Senegal* - Sierrra Leone* - Togo* - Zambia* - Zimbabwe* - Vietnam - Moldova - Armenia - Georgia

Countries with which the EU is considering opening preferential negotiations: 
Japan - Azerbaijan - Brunei Darussalam - Indonesia - Philippines - Thailand - Ecuador - Bolivia - United States of America

*Economic partnership agreements

23



Case study: ‘Our export journey’

Accredited Chambers of Commerce are Britain’s export hubs. Chambers of 
Commerce are the premier source of private sector, business-to-business, support 
for international trade and export. They work with government agencies, such as 
UKTI, to ensure companies get the best possible advice and help. And it’s working. 
Amongst Chamber members, 22% were exporting in 2011, 32% in 2012, and 39% in 
2013. 
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This section brings together the experiences of businesses who have embarked on their export journey. It gives a snapshot of 
some of the challenges they faced when trying to expand their business’s share of exports or enter new markets.

Barbour
Barbour designs, 
manufactures and markets 
clothing for men, women 
and children under the 
Barbour brand. Founded 
in 1894 by John Barbour 
in South Shields, England, 
as an importer of oil cloth, 
J. Barbour and Sons Ltd. 
has become well known for 
its waxed cotton outdoor 
jackets and more recently as 
a lifestyle brand offering a 
wardrobe of clothes including 
knitwear, shirts, trousers, 
footwear and accessories.

Trading internationally
“The Barbour story began in 1894 in South 
Shields in the North East of England.  From the 
beginning, Barbour sold goods internationally. In 
1908, the company’s first mail order catalogue 
was produced, selling products around the world 
including Argentina, Hong Kong, Newfoundland 
and New Zealand. Barbour is now sold in over 40 
countries worldwide, including Europe, the US 
and Japan.  Today international sales account for 
over 40% of the business. Germany is Barbour’s 
second largest market and the company has a 
strong presence in other European countries 
including Italy, Spain, France, Portugal and 
Greece.  In August 2013, Barbour opened its first 
store in Tokyo and the business continues to 
develop in Japan, Taiwan and Korea, increasing 
by 50% in every year Barbour explores the Asian 
market.”

Steve Buck Managing Director
Member of North East Chamber of Commerce

Advice on exporting 
“Do your research: Always research your target 
market to help give you a better understanding of 
the business habits and rules of the market and the 
opinion of local experts. Every market is different, 
and you need to be sensitive to local ways of doing 
business - respecting differences even across 
different regions of the same country.  Lack of 
awareness of local cultural norms can impede the 
development of a business relationship.

Talk to the export experts: Exporting can seem 
like a complex subject. Our advice would be to 
find your local Chamber. Being part of your local 
Chamber will expose you to a wide range of export 
services, support and impartial advice. They run 
hundreds of events and trade missions annually 
and also provide nationally recognised export 
training courses.”

To find out how your local Chamber can help you on your export journey, visit www.exportbritain.org.uk or join the 
conversation on Twitter: get #wellconnected and #joinyourchamber.



25

The British Chambers of Commerce (BCC) 2013 annual international trade survey, to which 4,626 businesses 
responded.

Top 10 countries potential1 exporters would consider exporting to:

Potential exporters have ambitions to grow

of Chamber members 
have ambitions to grow 
sales internationally in the 
next 12 months

44%
Currently adapting 
product/service range to 
specifically target overseas 
customers

1/4

of potential 
exporters say 
cashflow & 
payment risk 
is influential 
when deciding 
to export

77%

1Potential exporters are classified as businesses that do not currently export, and/or are actively considering exporting/planning to do so in the near 
future.

EXPORT 
KNOW 
HOW

of potential 
exporters say 
availability 
of export 
information 
& support 
services is 
influential

68% 38%
said being 
part of an 
international 
business/
group does 
influence their 
decisions when 
exporting

1. Poland

2. UAE

3. Saudi Arabia

4. Qatar

5. South Africa

6. China

7. India

8. Russia

9. Hong Kong

10. Brazil

Barriers and influential factors that potential exporters face when deciding if and where to export:
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TCI Methodology

The TCI generates its results from two data sources: 

• Questionnaire responses submitted by over 2,000 exporters, derived from the BCC’s Quarterly Economic Survey 
(QES). The QES is the largest and most representative business survey of its kind.

• Data generated from exporting activity that requires supporting documentation.

Quarterly Economic Survey (QES)

Fieldwork for the survey was conducted between 26 August to 16 September 2013. 

Results are split into the following firm size categories:

0-9 employees (micro firms)

10-49 employees (small firms)

50-249 employees (medium firms)

50+ employees (large firms)

Unless otherwise stated, results refer to all exporters responding to the survey. Where results are split between the 
service and manufacturing sectors, this is stated clearly in the text. Results that are not split by firm size are weighted by 
the contribution of firm size to total exporting turnover.

Results are represented by either a balance figure or a pure percentage figure. Balance figures are determined by 
subtracting the percentage of companies reporting decreases in a factor from the percentage of companies reporting 
increases. Where a balance figure is positive it represents growth; where it is negative, it represents contraction.

Export documentation data

Many types of exports require supporting and commercial documentation to ensure the timely delivery of goods and 
timely payment. Chambers of Commerce administer documentation required for exports outside the EU and have 
amassed a significant dataset around UK goods exports as a result. The TCI uses data collected from this process to 
show both an index of documentation and regional comparisons of exporting activity.



About Oxford 
Economics
Oxford Economics was founded in 1981 to 
provide independent forecasting and analysis 
tailored to the needs of economists and 
planners in government and business. It is now 
one of the world’s leading providers of 
economic analysis, advice and models, with 
over 300 clients including international 
organisations, government departments and 
central banks around the world, and a large 
number of multinational blue-chip companies 
across the whole industrial spectrum.
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